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Reducing the Corporate Water Footprint
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Basic PhilosophyBasic Philosophy �n�Ä!��(�n�Ä!��(�n�Ä!��(�n�Ä!��(�n�Ä!��(�n�Ä!��(�n�Ä!��(�n�Ä!��(

As the leading Nutrition, Health and Wellness company we strive to enhance the quality 
of life for our consumers everywhere with tasty, nutritious and healthy food and 
beverages. We understand that this sense of well-being also requires that our products 
are made in a caring and responsible way that preserves the environment for future 
generations.
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BˆBtB§B1�,&ï��(» B-!c�º�Ç2ŽBˆBtB§B1�,&ï��(» B-!c�º�Ç2Ž
Policy on Environmental SustainabilityPolicy on Environmental Sustainability

Basic PhilosophyBasic Philosophy �n�Ä!��(�n�Ä!��(�n�Ä!��(�n�Ä!��(�n�Ä!��(�n�Ä!��(�n�Ä!��(�n�Ä!��(

We are committed to create shared value over the long term by increasing the 
consumer’s access to higher quality food and beverages, while contributing to 
environmentally sustainable social and economic development.
Environmental stewardship of Nestlé in Japan is guided by three principles as follows;
1) our responsibility towards society, present and future;
2) our desire to delight consumers;
3) our dependence on a sustainable environment that can provide the high quality 

resources we need to make good food and beverages.
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Basic PolicyBasic Policy �n�Ä�Ç2Ž�n�Ä�Ç2Ž�n�Ä�Ç2Ž�n�Ä�Ç2Ž�n�Ä�Ç2Ž�n�Ä�Ç2Ž�n�Ä�Ç2Ž�n�Ä�Ç2Ž
In line with the Nestlé Corporate Business Principles which include the United Nations Global Compact’s 
principles on the environment we commit ourselves to:
!c�º B.4PB�BN�Ö1jBkB¨B·B‹B¦B¶BnB®BŒBjBƒBU"ÓBM1�BVB#AøBˆBtB§B1&»�!B.4PB�BN.É
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1) full compliance with environmental legislation and our internal requirements which are often more 
stringent;
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2) continuous improvement of our environmental performance and prevention of pollution by 
integrating environmental policy, programs and practices into each business through our Nestlé
Environmental Management System (NEMS) that complies with the international ISO 14001 
standards;
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3) innovative eco-design in our products and activities
$sB"B$B1-~�  B
BKB6
P�:�t
G B.B
B�B)Aî
�1g"› B-!c�º2)�& BU((�&B�BAB�Aï

4) preference to suppliers who continuously strive towards improving the efficiency and sustainability 
of their operations and use of resources;
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BˆBtB§B1�,&ï��(» B-!c�º�Ç2ŽBˆBtB§B1�,&ï��(» B-!c�º�Ç2Ž
Policy on Environmental SustainabilityPolicy on Environmental Sustainability

Basic PolicyBasic Policy �n�Ä�Ç2Ž�n�Ä�Ç2Ž�n�Ä�Ç2Ž�n�Ä�Ç2Ž�n�Ä�Ç2Ž�n�Ä�Ç2Ž�n�Ä�Ç2Ž�n�Ä�Ç2Ž

5) independent environmental auditing, verification and certification of practices;
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6) meaningful and accurate environmental information about our products and activities based on 
scientific evidence;
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7) environmental awareness training and education for our employees, business partners and 
society;
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8) environmentally sound labor practices and recognition of efforts by our employees towards 
environmental improvement;
!c�º B.��B�B�
-�Û� -� BU�•1tB�Aî!c�º�w�� B1B"BDB1$ �¬ B1
&
� BU.O�� B�BAB�Aï

9) open dialogue with our suppliers, staff, customers, consumers, and the community on products 
and activities related to environmental issues.
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BˆBtB§!c�ºB™BˆBsBœB®BƒBrBtB•B›BˆBtB§!c�ºB™BˆBsBœB®BƒBrBtB•B›
NestlNestléé Environmental Management System (NEMS)Environmental Management System (NEMS)
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4.1 General requirement
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Survey on Env. Aspect
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Evaluate Env. Impact
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Env. Management Program

4.5   Checking & Corrective Action
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4.2 Environmental policy
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Env. Objectives & Targets
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BˆBtB§B1�,&ï��(» B-!c�º�Ç2ŽBˆBtB§B1�,&ï��(» B-!c�º�Ç2Ž
Policy on Environmental SustainabilityPolicy on Environmental Sustainability

Action Guideline -�
G�02Ž-�
G�02Ž-�
G�02Ž-�
G�02Ž-�
G�02Ž-�
G�02Ž-�
G�02Ž-�
G�02Ž
We apply a product life cycle approach involving our partners from farm to consumer in order to 
minimize the environmental impact of our products and activities. Our aim at all stages of the cycle is 
to use natural resources efficiently, to favor the use of sustainably-managed renewable resources and 
to target zero waste. In this way,C"we intend for our brands to stand for environmental sustainability.
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Specific to our food and beverage business we have identified our priority areas as follows:
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1) Water �Ó�Ó�Ó�Ó
B¶Work to reduce the amount of water withdrawn per ki lo of product.
B¶B¶B¶B¶Take care that water we discharge into the environm ent is clean.
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2) Agricultural raw materials 1�1�1�1�!¥!¥!¥!¥ � � � �
B¶Prefer to use agricultural materials which are produced based on sustainable practices and are 

locally available.
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BˆBtB§B1�,&ï��(» B-!c�º�Ç2ŽBˆBtB§B1�,&ï��(» B-!c�º�Ç2Ž
Policy on Environmental SustainabilityPolicy on Environmental Sustainability

Action Guideline -�
G�02Ž-�
G�02Ž-�
G�02Ž-�
G�02Ž-�
G�02Ž-�
G�02Ž-�
G�02Ž-�
G�02Ž

3) Manufacturing and Distribution -~1g-~1g-~1g-~1gB+B+B+B+0ã1M0ã1M0ã1M0ã1M
· Reduce the amount of energy consumed per kilo of product.
· Utilize sustainably-managed renewable energy sources, where economically viable.
· Control and aim to eliminate emissions, including greenhouse gases.
· Recycle or recover energy from by-products.
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4) Packaging 
n-]
n-]
n-]
n-]
· Reduce weight and volume of materials.
· Lead the development and use of materials from sustainably-managed renewable resources.
· Support initiatives to recycle or recover energy from used packaging.
· Use recycled materials.
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BnB®B’B¤B_B]B®BtBnB®B’B¤B_B]B®BtBnB®B’B¤B_B]B®BtBnB®B’B¤B_B]B®Bt
Compliance
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Laws, Business principles, Code of Business Conduct
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Sustainability

�Á�ê KGK=/�KY
Protect the future

�U6CNutrition

�Ó/—�. Water

�R1b���o�R1b���o�R1b���o�R1b���o B1B1B1B1
�1g
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�1g
�1g
Creating Shared Value

1��: B¶�þ�^�p�Á
Rural Development
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�Ó�Ó�Ó�ÓB�B�B�B�&¿&¿&¿&¿B6B'B�B)B�BNB6B'B�B)B�BNB6B'B�B)B�BNB6B'B�B)B�BN���o���o���o���o BUBUBUBU
�1g
�1g
�1g
�1g B�BNB�B+B�BNB�B+B�BNB�B+B�BNB�B+
“Going beyond sustainability, to create value for 
shareholders & society – which is integrally 
linked to our core business strategies & 
operations.”
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• B1B1B1B1B†B·BuB†B·BuB†B·BuB†B·BuBEBEBEBE�)/÷�)/÷�)/÷�)/÷ B�B�BNBKB	B�B�BNBKB	B�B�BNBKB	B�B�BNBKB	
B-B-B-B-4?"’4?"’4?"’4?"’
“Development which meets the needs of 
the present without compromising the 
ability of future generations to meet their 
own needs.”

�K�K�K�KB)B1B)B1B)B1B)B14P1j�:-Ù4P1j�:-Ù4P1j�:-Ù4P1j�:-Ù B+B+B+B+�:�Þ�:�Þ�:�Þ�:�Þ BKBMBKBMBKBMBKBM
é
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é
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B�B�B�B�B�B�B�B�$ �]-Ù�ã$ �]-Ù�ã$ �]-Ù�ã$ �]-Ù�ã BUBUBUBU1©�^1©�^1©�^1©�^B�BNB�B+B�BNB�B+B�BNB�B+B�BNB�B+
“Complying with national laws and 
relevant conventions, as well as our 
own regulations, which often go 
beyond our legal obligations.”
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�1g
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�1g BèBèBèBèBéBéBéBéB�BLB�BLB�BLB�BLAøAøAøAø�R1b���o�R1b���o�R1b���o�R1b���o B1B1B1B1
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�1g BèBèBèBèCSVCSVBéAùBéAùBéAùBéAùB;B+B;B+B;B+B;B+"’�÷"’�÷"’�÷"’�÷BéAùBéAùBéAùBéAùB;B+B;B+B;B+B;B+"’�÷"’�÷"’�÷"’�÷
Evolution from CSR to CSV (Creating Shared Value)Evolution from CSR to CSV (Creating Shared Value)
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�R1b���o B1
�1g B+B2�R1b���o B1
�1g B+B2
This is what mean by Creating Shared ValueThis is what mean by Creating Shared Value

B¶Using our core business strategies and operations to create value for 
shareholders.
$sB"B$B1
��m B+B-BN
P�:�¢!ÛB-BLB6B.
P�:1‡�!BU�•1tB�BNB�B+B*Aî�c
%B.
B+B&B)B1���o BU
�1gB�BNB�B+Aï

B¶Serving consumers and the public by offering the nutritious products that are 
both enjoyable and contribute to their health and wellbeing.
�IB�B�B�B'�œ�= B+BaBbB¦BŽB·B_B®BkB./—B�BNBKB	B-�U6C���oB17�B�-~�  BU
�­�� B�BNB�B+B*Aî�–/Œ(*B-BLB6B.$ 
³Bè�O�RBéB./x ‚B�BNB�B+Aï

B¶Seeking to improve the economic and social conditions for people and 
communities across our entire value chain - for farmers who supply us where 
our factories are located, for suppliers who work with us and for our trade 
partners.
B‹B¥B B·B|BbB·B®B.4PBRBNAî
Ú�Ú�±BU�­�� B�BN1��…Aî�¿�• B�%��þB�BN
�þ�^ Aî
¯�Û B�BNBpB’B¤B_BŸB·BG���•BŒB·BƒB…B·B1�ÇAñB1B"BDB.Aî$ 
³&»�ã
BU"’�÷B�B�B)B�B�B�B+Aï
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×�•�Ó/—�. B�!c�º���5�ç5ô B1B5B+B'B-B1B�
×�•�Ó/—�. B�!c�º���5�ç5ô B1B5B+B'B-B1B�
Why is water as the ones of environmental priories?Why is water as the ones of environmental priories?

B¶In recent year, water has been increasingly as equal to climate 
change as the two most pressing environmental issues.  With 
approximately two-third of all water being withdrawn by agriculture, 
the future of agriculture and food security would become a crisis of 
world concern.

�¨1- B2Aî�Ó/—�.B2�Ç�e��
G B+�+B�B�BLB�2€-ÐB-!c�º�ç5ô B+B�B)B+BMB�B�
BLBOBNBKB	B.B-B&B)B�B)B�BNAï�K�Æ�ÓB1&‚Bó�½B1BòB�1��:B*
öBRBOB)B�
BNB1B*Aî�Á�ê1��:B+6)&s�_�K�;4ÚB.�%BN�ç5ôB2Aî�Ö4Ù"›B-
Â�Ï B.B-BM
B�B0B-B�Aï
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�…�8�…�8�…�8�…�8 Household 10 %

�¿�:�¿�:�¿�:�¿�: :†:†:†:†BpB·BŽBtBpB·BŽBtBpB·BŽBtBpB·BŽBt
: :Å:»:Ì:Ê:Ë:É:Ð:†:ª:¼:É:Í:À:º:¼: :Å:»:Ì:Ê:Ë:É:Ð:†:ª:¼:É:Í:À:º:¼: :Å:»:Ì:Ê:Ë:É:Ð:†:ª:¼:É:Í:À:º:¼: :Å:»:Ì:Ê:Ë:É:Ð:†:ª:¼:É:Í:À:º:¼

20 %

1��:1��:1��:1��: Agriculture 70 %

B¶B¶B¶B¶B‹B_BeBcBzB‰B·B¦B‹B_BeBcBzB‰B·B¦B‹B_BeBcBzB‰B·B¦B‹B_BeBcBzB‰B·B¦:ˆ:£:ˆ:£:ˆ:£:ˆ:£B1B1B1B1!¢!¥!¢!¥!¢!¥!¢!¥ B.B.B.B.��-Ð��-Ð��-Ð��-Ð B-B-B-B-BƒBaB•B¨BnBrBƒBaB•B¨BnBrBƒBaB•B¨BnBrBƒBaB•B¨BnBr�q�m�q�m�q�m�q�m
Bioethanol from irrigated corn / L BúBúBúBú:Š:Š:Š:Š:ƒ:ƒ:ƒ:ƒ:•:•:•:•:‡:‡:‡:‡:‡:‡:‡:‡ :£:£:£:£

B¶B¶B¶B¶�Ê9��Ê9��Ê9��Ê9� :ˆ::̂ˆ:ˆBhB¨BhB¨BhB¨BhB¨�q�m�q�m�q�m�q�m Wheat culture / kg                   BúBúBúBú:‹:ƒ:‡:‡:‡:‹:ƒ:‡:‡:‡:‹:ƒ:‡:‡:‡:‹:ƒ:‡:‡:‡ :£:w:£:w:£:w:£:w
B¶B¶B¶B¶'�'�'� '�B1B1B1B1:«:«:«:«BrBžB•BrBžB•BrBžB•BrBžB•:ˆ::̂ˆ:ˆ�������� A cotton T-shirt                      BúBúBúBú:‰:ƒ:Ž:‡:‡:‰:ƒ:Ž:‡:‡:‰:ƒ:Ž:‡:‡:‰:ƒ:Ž:‡:‡ :£:£:£:£
B¶B¶B¶B¶:ˆ::̂ˆ:ˆB„B¦B„B¦B„B¦B„B¦
•
�
•
�
•
�
•
� B1B1B1B1BŠB®B‹B·BgB·BŠB®B‹B·BgB·BŠB®B‹B·BgB·BŠB®B‹B·BgB·BñBñBñBñ�X�X�X�X BúBúBúBú:‰:ƒ:‹:‡:‡:‰:ƒ:‹:‡:‡:‰:ƒ:‹:‡:‡:‰:ƒ:‹:‡:‡ :£:£:£:£
B1B1B1B1�Ó�Ó�Ó�ÓB�B�B�B���-Ð��-Ð��-Ð��-Ð B+B�BOB)B�BNB+B�BOB)B�BNB+B�BOB)B�BNB+B�BOB)B�BNHamburger (less than a dollar)

�Ó�Ó�Ó�ÓB1B1B1B1��-Ð2‚��-Ð2‚��-Ð2‚��-Ð2‚ B1B1B1B1��������
Examples: Fresh water usage

�K�Æ�Ó�K�Æ�Ó�K�Æ�Ó�K�Æ�Ó
Fresh Water

�Ó�Ó�Ó�ÓB1B1B1B1
ö!ª2‚
ö!ª2‚
ö!ª2‚
ö!ª2‚
Fresh Water Usage

�þ ÿ
� B1�Ñ!ª
��(» B-�Æ�ÓB2
B>BVB1BRB�B�
Just little available 
fresh water on the 
earth

�ÓBè�Æ�ÓBé/—�.B12€-Ð�H�ÓBè�Æ�ÓBé/—�.B12€-Ð�H
Importance of Water ResourcesImportance of Water Resources

Biofuels, some 
impacts!
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BˆBtB§B1�Ó/—�.�Ç2ŽBKBMBˆBtB§B1�Ó/—�.�Ç2ŽBKBM
Quoting from The NestlQuoting from The Nestléé Water PolicyWater Policy

Water is a universal resource that is indispensable for life. Nestlé
recognises that the responsible management of world-wide water 
resources is an absolute necessity. Preserving both the quantity and the 
quality of water is not only an
environmental challenge, but also one that spans agricultural, economic, 
political, social, cultural and emotional considerations.

�ÓB2Aî!¢�nB.B+B&B)B�B�B�B�B+B1B*B�B-B��I1‰"›B-/—�.B*B�AïBˆBtB§B2
Aî
�!Ç B1�Ó/—�.B.�»B�/•
› BU�,B&B)%¤!�B�BNB�B+B�
����3 B*B�BNB+((
B�B)B�BAB�Aï�Ó/—�.B12‚B+/°BU�;�KB�BNB�B+B2Aî!c�º�ç5ô B1BBB-BLB�Aî
1��: Aî&»�ãAî�}�& Aî$ 
³ Aî�¥
{ B B�B)
qB1��B.BAB*�Ç5ÀB�B)B�BAB�Aï
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BˆBtB§B1�Ó/—�.�Ç2ŽBKBMBˆBtB§B1�Ó/—�.�Ç2ŽBKBM
Quoting from The NestlQuoting from The Nestléé Water PolicyWater Policy

As a leading food and beverage company, Nestlé considers water to be a 
key priority for the manufacturing of its food products, for their preparation 
by consumers, and for bottled waters. To play its part in assuring a long-
term, high-quality, adequate global water supply, Nestlé supports the 
sustainable
use of water, strictly controls its use in the Company's activities, and 
strives for continuous improvement in the management of water 
resources.

BˆBtB§B2Aî
�!ÇBUB¥B·B„B�BN6)� 66�±
¡�:B+B�B)Aî�ÓBU�°$ -~� B1-~1g
BGAî�…�8B*�°$ -~�  BU
ö!ªB�BNB.B�B"BM��-ÐB-AîB B�B)Aî66�±!ªBšBˆB¤
B¦CCBaBdB·BzB·B+B�B)BE5V�ñB.2€-ÐB-/—�.B*B�BNB+((B�B)B�BAB�Aï43�¼B.
BRB"B&B)Aî7�� /°B-�ÓB�B�B<B)B1
qAñB15�-ÐBU�)B"B�BNBKB	AîBˆBtB§B2
AîB B1��B"B�B<B��Î
� B+B�B)Aî�,&ï��(»B-�Ó/—�.B1
ö!ª Aî
P�:�t
G B.
B
B�BN�Ó/—�.�Ñ!ªB1
é�p B-%¤!�AîB B�B)Aî�Ó/—�.%¤!�B;B1�†BAB-B�
&

�BU-�B&B)B�BAB�Aï
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�ÓB.�%BN�ç5ôB;B1'��'"› B-��BM&µBB�ÓB.�%BN�ç5ôB;B1'��'"› B-��BM&µBB
Summary of NestlSummary of Nestlé’é’s Overall Engagement in Waters Overall Engagement in Water

W ork to continue reducing the amount of water used per kilo of food and 
beverage produced.
6)�  BG66�±B1!¢!¥BñBhB¨�°B"BMB.
öBRBOBN�Ó2‚BU�å�ëB�&ïB�BAB�Aï

A ssure that our activities respect local water resources.
$sB"B$B1�t
G B2�þ�^ B1�Ó/—�.BU2€BVB�BNBEB1B*B�BNB�B+BU&‚�äB�BAB�Aï

T ake care that water discharged into the environmental is clean.
)D�|!c�º B;�ƒ�´ B�BN�ÓB2�á�zB-BEB1B*B�BNBKB	B.�H�çB�BAB�Aï

E ngage with agricultural suppliers to promote water conservation among 
farmers.
1�!¥ ���&Î(* B+B+BEB.Aî1��:&»�!4FB1�Ó/—�.�;�K B1�&1tB.��BM&µBBBAB�Aï

R each out to others to collaborate on water conservation and access, 
with a particular focus on women and children.
�Ó/—�.�;�K BG�Ó�Ñ!ªB.B'B�B)Aî $B.�Z�HBG�6�� B.�v�P BU�°B)Aî

•(* B.�»BU�ÅB�
¿B<
¯
� B�B)B�B�BAB�Aï
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Water withdrawal 
composition :
B¶Household: 10%
B¶Industry/Service: 20%
B¶B¶B¶B¶Agriculture: 70%

From water shortage 
to food shortage:
waste of water 

>#
water shortage leads
to dryer field

>#
poor crop

<Nestlé Worldwide group 
performance>

Production increase by 63%
but water withdrawal 
decreased by 33%
from 2000 to 2009.

“Agriculture” is a key 
to success for solving 
the water issue

�Ó/—�. B1�;�K�Ó/—�. B1�;�K
Preservation of Water ResourcesPreservation of Water Resources

Value for Society: reduced impact on water availabi lity/quality

Value for Nestlé: risk and cost reduction
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Nestlé supported 540,000 persons in the 
world via agricultural technique advices 
and support to increase the productivity 
and improvement of agriculture:

B¶Mexico: water source mining

B¶Worldwide: research on drought 
resistance of coffee and cocoa 
trees

B¶Pakistan: support to farming 
workers on water management

Improvement cycle of the 
water usage:
water management for 
agricultural purpose 
>#
well development of coffee 
trees for example 
>#
good crop

�Ó/—�. B.�»B�B)B11��…B;B1��&µ BB�Ó/—�. B.�»B�B)B11��…B;B1��&µ BB
Actions for Water Resources to Farming CommunitiesActions for Water Resources to Farming Communities

Value for Society: knowledge sharing, improved agri cultural/water 
management practices

Value for Nestlé: quality supplies from motivated, enabled farmers
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+63%41.241.141.138.236.325.3
!¢!¥2‚
Production volume

Million tonnes

-48%97100101106118186
�÷�v
2�� BgBtB1�ƒ�´2‚
GHGs emission

kg CO2/t

-43%2.072.122.082.212.423.60
BcBˆB¦BiB·B1�–/Œ2‚
Energy consumption

GJ/t

-65%2.222.342.463.093.386.24
�ƒ�Ó2‚
Waste water generation

	£	£	£	£ /t

-59%3.473.593.824.054.378.42
�ÓB1
ö!ª2‚
water consumption
	£	£	£	£ /t

Var.
2000/2009200920082007200620052000

BˆBtB§B1-~� BñBƒB®B�B"BMB1!c�º/v*D�å�ëBˆBtB§B1-~� BñBƒB®B�B"BMB1!c�º/v*D�å�ë
���������� ���� ���	�
�	�����
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BkB¨B·B‹B¦B-
Ú�ãBU�•B��p�, B�BAB�BkB¨B·B‹B¦B-
Ú�ãBU�•B��p�, B�BAB�
Strong Support for Global PrinciplesStrong Support for Global Principles

We support and publicy advocates the United Nations Global 
Compact (UNGC) and its 10 principles on Human Rights, Labour, 
Environment and corruption. 

�Ö1j BkB¨B·B‹B¦CCBnB®BŒBjBƒB+B B1BñBðB1
Ú�ãBè
q�­Aî
-�Û Aî
!c�º Aî(ã�Œ4•�[ BéBU�p�,B�Aî�"B��­�ÒB�B)B�BAB�Aï

We also contribute towards the United Nations millennium 
development Goals (MDGs) which aim for positive, sustainable 
change. 

��1ñ B1BŒB·BƒB…B·B+B1
¯
� B.BKBMAîBKBM)ŸB��Ç�0B;B1�,&ï��
(»B-��
{ BU"á�¡B+B�BN�Ö1jBšB§B†B]B›4?"’"á�¡B.BE/x ‚ B�B)
B�BAB�Aï
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� The United Nations Global Compact (UNGC)  
�Ö1j BkB¨B·B‹B¦CCBnB®BŒBjBƒ
- Environment

!c�º

� The United Nations Millennium Development Goals (MDGs) 
�Ö1j BšB§B†B]B›4?"’"á�¡
- Achieve universal primary education

�Ë%l�Ž(’ B1�b�K�I
ø B11•�‘

BkB¨B·B‹B¦B-
Ú�ãBU�•B��p�, B�BAB�BkB¨B·B‹B¦B-
Ú�ãBU�•B��p�, B�BAB�
Strong Support for Global PrinciplesStrong Support for Global Principles

Project WET, an educational programme promoting water 
stewardship.  Since 1992, this has researched several million 
children in over 20 countries.
BñBùBùBò��
•�êAîBòBðBU/åB�BN�ÖAñB1�™"–
�
qB1�6�� B"B$B�
AøB’B¨BsBbBjBƒC�C�C�AùB.
ó
�B�B)B�BNAï

As a founding signatory of the UN Global 
Compact CEO Water Mandate in July 2007, 
Nestlé has also invited business leaders to 
address the global challenge of water 
access and scarcity. 
BòBðBðB÷��B÷�¬B.AøCEOCQCICNC^CNCmC{CaC|CNCbAùBU�­�ÒB�
B"
¡�: B1	û$ B+B�B)Aî
�!Ç
¡�: B1CvCNC^C|CNB.�»B�
Aî�Ó�Ñ!ªB+�Ó
�/÷B+B�B	CVC|CyCNChC|CwB-�ç5ôB.��BM
&µBCBKB	B.�mB6B�B�B)B�BNAï
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We increasingly contribute to sustainable community water management schemes 
around the world.  As an example; 

�,&ï��(» B-�þ�^ BnBšB B†B•B^B·B*B1�ÓB1B™BˆBsBœB®Bƒ.�!¹B1�s�ÉBU
�!Ç
� B*��BM&µ
BVB*B�BAB�AïB B1��B+B�B)

B¶The construction of water well in schools – over 90 villages in India
�G�^�0 B�B1
W�­�‡ BMBíB_B®B„B*B2BùBðBU/åB�BN�ÛAñB*�÷4?

B¶In Colombia, with the Red Cross Organization, we have helped to local to build 
wells, providing clean drink water for 1,000 people and educated them about good 
hygiene and sanitation.

W�­ B1�j.3 B+�á�zB-66�±�ÓB1��&Î B+�\B�B�-!!¢�Ž(’ BU/Ò
 �<$ B+	û'� B.
BñBìBðBðBð
qBEB1
qAñB.�s�É Aï

B¶In partnership with the Red Cross Organization, we have rehabilitate deep-well 
pumps and provide new toilet blocks for up to 50,000 people in Cote d'Ivoire.
BnB·BƒBsB—B]B·B¦B*B2Aî/Ò
 �<$ B+�­�äB�B)�Ó
W�­!ª B˜B®B’B1�C!�B¶�c!¢B+
Bõ
�
q B1
qAñB.�ÂB�B�BƒB_B§.3�»BU�p&ÎB�B)B�BAB�Aï

BkB¨B·B‹B¦B-
Ú�ãBU�•B��p�, B�BAB�BkB¨B·B‹B¦B-
Ú�ãBU�•B��p�, B�BAB�
Strong Support for Global PrinciplesStrong Support for Global Principles
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�Ó/—�. B+�,&ï��(» B-!c�º B;B1��BM&µBBB1BoB·B¦�Ó/—�. B+�,&ï��(» B-!c�º B;B1��BM&µBBB1BoB·B¦
Our Goals Our Goals =h=hWater and Environmental SustainabilityWater and Environmental Sustainability

Our ambition is to produce tasty and nutritious food and beverages that 
also the lowest environmental footprint, so we strive to continuously 
improve our operational efficiency and environmental performance.  
We apply a life cycle approach to assess the impacts for our operations 
and those associated with wider value chain, thereby contributing to a 
better future and Creating Shared Value to both Nestlé and society.

�:
K B1
2 ¸ B+!c�ºBŒB•BdB·B™B®BtBU&î&ï"›B.�w�� B�B)B�B�B.�€�nB.
&
�
B�BNB�B+B.BKB&B)Aî'ä�gB�B�B)�U6C���oB1B�BN6)� B¶66�±BU!¢!¥B�BNB�B+
AîB B�B)�¨
ÐB§B”B¦B1!c�º B•B~BƒB’B¥B®BƒBU�s ûB�BNB�B+BU"á�0B�BAB�Aï
�:
K B+�:
KB.4P1jB�B"�"%¸�ÐB1B‹B¥B B·B|BbB·B®B1�Ç5ÀBU�5�gB¶.O��B�
BNB’B¨B{BjBƒB¶B¤B_B•BpB_BjB¦B¶B]B’B¨B·B|BU�Ž!ªB�BAB�AïB BOB.BKB&B)AîBK
BM)ŸB��Á�êB+Aî$ 
³B+BˆBtB§
ú�ÇB1B BOB!BOB1���o
�1g B./x ‚ B�B)B�B�
BAB�Aï
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Thank you for your attentionThank you for your attention
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B�B1B�B1B�B1B�B1�þ ÿ�þ ÿ�þ ÿ�þ ÿ B2B2B2B2AîAîAîAî$s$s$s$sB"B$B1B"B$B1B"B$B1B"B$B1$2�5$2�5$2�5$2�5B�BLB�BLB�BLB�BL�•�•�•�•B�B�B�B�&î&î&î&îB�B#BEB1B*B2B�BMBAB�BVB�B#BEB1B*B2B�BMBAB�BVB�B#BEB1B*B2B�BMBAB�BVB�B#BEB1B*B2B�BMBAB�BVAïAïAïAï

$s$s$s$sB"B$B1B"B$B1B"B$B1B"B$B1�6���6���6���6�� B"B$B�BLB"B$B�BLB"B$B�BLB"B$B�BL5Í5Í5Í5ÍB�B&B)B�BNBEB1B*B�B�B&B)B�BNBEB1B*B�B�B&B)B�BNBEB1B*B�B�B&B)B�BNBEB1B*B�AïAïAïAï


